Table 6A

Cotton Production, Supply and Distribution by Country
MY 2002/2003
1,000 Metric Tons
Beg. Stocks Production

Imports End. Stocks

Total Supply Loss Exports
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Cotton Production, Supply and Distribution by Country
MY 2002/2003
1,000 Metric Tons
Beg. Stocks Production Imports

Total Supply Loss Exports End. Stocks
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33 87 0 120 28 3 60 29
World Total 10,277 19,098 6,571 35,947 21,300 22 6,577 8,047

* Loss for countries outside the Unitd States reflects cotton lost or destroyed while in the marketing channel. For the United States, loss reflects the difference between stocks as
reported by the Bureau of the Census and implict stocks based on supply plus total use. A negative "loss" is a positive number.

Page 17 of 24



